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	Location
	
	
	

	Opening hours
	
	
	

	Interior
	
	
	

	Perceived quality
	
	
	

	Customer capacity
	
	
	

	Shop front
	
	
	

	Promotions
	
	
	

	Street advertising
	
	
	

	Product
	
	
	

	Price range
	
	
	

	Staffing
	
	
	

	Licenses
	
	
	


